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Abstract−This study examines behavioral intention indicators towards financial technology in the Islamic banking sector in Indonesia. 

Behavioral intention indicators consist of belief in outcomes and Commitment to Act. This study uses a quantitative approach. 

Purposive sampling technique was used, resulting in a sample size of 383 participants, selected through the Unknown Populations 
method. Data were collected through questionnaires distributed via Google Forms.  In this study, the population consists of banking 

service users who have interacted with financial technology. The criteria established include individuals aged 18 and above who have 

used financial technology products or services within the last six months. The research location is selected in Indonesia, conducted 

from January to May 2025. The analysis carried out includes validity tests, reliability tests, normality tests, multicollinearity tests, 
heteroscedasticity tests, and regression analysis tests (ANOVA). The model used is multiple linear regression analysis. The results of 

the study indicate that belief in outcomes has a positive and significant effect on financial technology, while commitment to act also 

has a positive and significant effect on this financial technology. 
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1. INTRODUCTION 

The global banking sector is undergoing a fundamental transformation due to the rapid development of financial 

technology (Xu et al, 2025). The integration of FinTech into banking operations is no longer just an option, but a strategic 

imperative to maintain competitiveness, enhance efficiency, and meet the increasingly dynamic expectations of 

consumers (Alam et al, 2025). However, the implementation of FinTech in the banking sector depends not only on the 

availability of technology but also on the acceptance and behavioral intention of various stakeholders, including bank 

management, employees, and especially consumers (Raza & Ali, 2024). Behavioral intention becomes a key factor in 

determining whether FinTech innovations will be adopted and used sustainably. The global banking industry is currently 

experiencing a significant transformation as a result of the swift advancement of Financial Technology. Behavioral 

intention emerges as a pivotal determinant in deciding the sustainable adoption and utilization of FinTech innovations 

(Khatib et al, 2025). 

Behavioral intention refers to the level of belief and willingness of individuals to use the Financial Technology 

(FinTech) services or products offered by bank. Factors such as perceived benefits, ease of use, perceived risks, social 

influence, and facilitating conditions can influence the behavioral intention towards FinTech. The Technology 

Acceptance Model (TAM) and the Unified Theory of Acceptance and Use of Technology (UTAUT) models are 

commonly employed to comprehend and predict behavioral intentions in the context of technology adoption (Venkatesh 

et al., 2003). These models emphasize the importance of individual perceptions regarding the usefulness and ease of use 

of technology in shaping behavioral intention. The banking sector, consumer behavioral intention to utilize FinTech 

services such as mobile banking, digital payments, and online loans is crucial for the successful implementation of 

FinTech. When consumers exhibit high behavioral intentions, they are more inclined to adopt and use these FinTech 

services, thereby enhancing the performance and growth of banks. However, if consumers have low or negative behavioral 

intentions towards FinTech, they are likely to persist in using traditional banking services, which can impede banks' 

efforts to undergo digital transformation and enhance competitiveness (Karnila, 2022). Therefore, it is important for banks 

to comprehend the factors influencing consumer behavioral intentions towards FinTech and take steps to enhance these 

intentions. 

Several studies have identified factors that can enhance consumer behavioral intentions towards FinTech, such as 

increasing trust in data security and privacy, improving digital financial literacy, providing user-friendly and personalized 

services, as well as effective and educational promotions. Besides consumers, the behavioral intentions of bank employees 

are also crucial for the successful implementation of FinTech. Employees with positive behavioral intentions towards 

FinTech are more likely to support and use such new technologies in their work, which can enhance efficiency and 

productivity. However, resistance to change and a lack of digital skills can pose barriers to employees' behavioral 

intentions towards FinTech. Therefore, banks need to provide adequate training and support to employees to enhance 

their digital skills and address resistance to change. Government regulations also play a crucial role in influencing 
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behavioral intentions towards FinTech. Clear and supportive regulations can create a conducive environment for FinTech 

adoption. However, overly strict or unclear regulations can hinder innovation and reduce the behavioral intentions to use 

FinTech. In this context, this research aims to analyze the impact of behavioral intentions on FinTech adoption in the 

Indonesian banking sector. The study will examine how consumer and bank employee behavioral intentions influence the 

use of FinTech services and bank performance. This research will employ a quantitative approach with a survey method 

to collect data from consumers and bank employees in Indonesia. The data will be analyzed using statistical techniques 

to test the relationship between behavioral intentions and FinTech adoption. 

The research gap identified is the lack of comprehensive empirical studies that analyze the impact of behavioral 

intentions on FinTech adoption in the Indonesian banking sector, considering both consumer and bank employee 

perspectives simultaneously. Previous research has tended to focus on only one perspective or utilized limited data. The 

novelty of this study lies in the utilization of a more comprehensive model to measure behavioral intentions, taking into 

account relevant psychological, social, and contextual factors within the Indonesian context. Additionally, this research 

will also examine the mediating role of other variables, such as trust and satisfaction, in the relationship between 

behavioral intentions and FinTech adoption. A current issue relevant to this research is the development of open banking 

and banking-as-a-service (BaaS), which enables banks to collaborate with FinTech companies and other third parties to 

offer more innovative and integrated services. This study will consider how consumer and bank employee behavioral 

intentions influence the adoption of open banking and BaaS services. The findings of this research are expected to provide 

valuable insights for policymakers, regulators, and banking practitioners in developing more effective strategies to 

promote FinTech adoption in Indonesia. By understanding the factors influencing behavioral intentions, banks can take 

appropriate steps to enhance the acceptance and usage of FinTech, which in turn will improve their performance and 

competitiveness. 

Furthermore, this research is expected to contribute to the development of theory regarding behavioral intentions 

and technology adoption, particularly in the context of the financial sector in developing countries such as Indonesia. The 

findings of this study can serve as a foundation for further research on this topic in the future. The research acknowledges 

limitations in its design and implementation. Data constraints and the complexity of relationships among variables may 

impact the research outcomes. Therefore, this study will be conducted carefully and transparently, acknowledging the 

existing limitations. Ethical implications of FinTech adoption, such as potential discrimination and financial exclusion, 

will also be considered. Banks need to ensure that the FinTech services they offer are inclusive and fair to all segments 

of society. Ultimately, this research is expected to lay the groundwork for the development of a more innovative, efficient, 

and inclusive banking sector in Indonesia. By understanding the impact of behavioral intentions on FinTech adoption, we 

can create a better financial system for all. 

2. RESEARCH METHODS 

2.1 Basic Research Framework 

This research examines the influence of behavioral intention on the adoption of financial technology (FinTech) in the 

banking sector. In this context, behavioral intention is defined as an individual's willingness to utilize technological 

innovations in financial services. Given the rapid growth of FinTech, it is essential to understand how behavioral intention 

affects users' decisions to adopt this technology. Ajzen (2011) introduced the Theory of Planned Behavior (TPB), which is 

frequently used to analyze behavioral intention. This model states that behavioral intention is influenced by attitudes, social 

norms, and perceived behavioral control. Research by Wei et, al (2020) shows that TPB is effective in explaining 

behavioral intention related to new technologies. Perceived usefulness is one of the key factors influencing behavioral 

intention. Bajunaied et al, (2023) explains that individuals who believe that FinTech can enhance their efficiency and 

performance are more likely to adopt the technology.  

Research by Xiao & Goulias (2023) supports this, demonstrating that positive perceptions of usefulness contribute 

to higher adoption intentions. Bajunaied (2023) state that if users find FinTech easy to use, their intention to adopt this 

technology will increase. Recent research indicates that intuitive interfaces and accessibility are key considerations for 

users. Social influence plays a significant role in shaping behavioral intention. Tariq et al. (2024) found that individuals 

tend to follow the decisions of those around them, such as friends and family, when using FinTech. This suggests that 

social support can enhance the intention to adopt technology. Trust in FinTech service providers is also a crucial element. 

Bajunaied (2023) emphasize that trust can mediate the relationship between behavioral intention and technology adoption. 

When users feel safe and confident in the services offered, they are more likely to adopt the technology. 

Conversely, perceived risk must also be considered. Tang et al (2020) explain that perceived risk can hinder the 

behavioral intention to adopt FinTech. Users who perceive potential risks, such as data loss or security issues, may hesitate 

to use the services. Facilitating conditions, such as technological infrastructure and technical support, also contribute to 

behavioral intention. Al-Kfairy et al. (2022) found that adequate support can enhance an individual's willingness to use 

new technologies. This indicates that banks and financial institutions need to create supportive conditions to make users 

comfortable adopting FinTech. Digital literacy is a key factor that should not be overlooked. Acharya & Bhojak (2024) 

shows that individuals with good digital literacy are more likely to adopt new technologies, including FinTech. This 

highlights the importance of education and training in information technology to enhance adoption. Previous experience 

with technology also influences behavioral intention. Tseng (2025) demonstrate that users who are accustomed to using 
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technology tend to have higher intentions to adopt new innovations. This underscores the importance of user experience 

in shaping attitudes toward technology. Hedonic motivation, which includes enjoyment in using technology, also plays a 

role. Xu et al. (2024) show that users who enjoy their experience with FinTech are more likely to adopt it. This indicates 

that emotional aspects also influence behavioral intention. 

The empirical impact of behavioral intention on FinTech adoption has been demonstrated in various studies. 

Rithmaya et al, (2024) found that behavioral intention is a primary predictor of the use of digital banking applications. 

This emphasizes the need for further research to understand these dynamics. The UTAUT (Unified Theory of Acceptance 

and Use of Technology) model has proven effective in explaining technology adoption. Research by Hamiana et al. (2025) 

shows that this model can integrate various factors influencing behavioral intention, including perceived usefulness and 

ease of use. The practical implications of this research indicate that banks need to understand the factors influencing 

behavioral intention to design effective marketing strategies. Balaskas al. (2024) recommend a trust-based approach to 

enhance the adoption of FinTech services. Government policies also play an important role in promoting technology 

adoption. Warokka et al (2025) demonstrate that policies supporting technological innovation can accelerate FinTech 

adoption in developing countries, thus creating a conducive environment for growth. In the future, further research is 

needed to explore new factors that may influence behavioral intention, such as the impact of the COVID-19 pandemic on 

the adoption of financial technology. This research is expected to provide deeper insights into the dynamics of FinTech 

adoption in the banking sector. In conclusion, behavioral intention plays a crucial role in the adoption of FinTech in the 

banking sector. Understanding the factors that influence behavioral intention will help financial institutions design better 

and more effective strategies, thereby enhancing the adoption of financial technology. 

 

 

 

Figure 1. Conceptual Framework 

2.2 The Relationship Between Behavioral Intention and Financial Technology 

Behavioral intention is a crucial indicator that reflects the extent to which an individual desires to perform a specific 

action in the future (Pena-Garcia et al, 2020). In the context of financial technology, behavioral intention refers to the 

level of individual confidence and planning to adopt and utilize available financial technology services and products. The 

relationship between behavioral intention and financial technology adoption can be elucidated through various models 

and theories related to consumer behavior and technology acceptance. The Theory of Reasoned Action and Theory of 

Planned Behavior explain how an individual's behavior is directly influenced by their intention to perform the behavior. 

Behavioral intention, in turn, is shaped by two primary factors, namely the individual's attitude towards the behavior and 

subjective norms, which refer to the individual's perception of what others think about the behavior. In the context of 

financial technology, if an individual holds a positive view of using financial technology and perceives that those closest 

to them support its use, then the user will tend to have a strong behavioral intention to adopt financial technology.  

The Theory of Planned Behavior is a further development of the Theory of Reasoned Action, which adds the 

construct of perceived behavioral control as a determinant of intention (Ajzen, 2011). Perceived behavioral control reflects 

an individual's beliefs about how easy or difficult it is for them to perform a behavior. In the context of financial 

technology, if customers feel that they have the necessary resources and capabilities to use financial technology, such as 

stable internet access, relevant digital skills, and sufficient understanding of financial technology products and services, 

then their behavioral intention to adopt financial technology will be further strengthened. The Technology Acceptance 

Model (TAM) also makes an important contribution to explaining the adoption of financial technology. TAM focuses on 

two main factors that influence the intention to use technology, namely perceived usefulness and perceived ease of use. 

If customers believe that financial technology offers significant benefits and is easy to use, then their behavioral intention 

to adopt it will increase substantially. The lower the perceived risk associated with the use of financial technology and 

the higher the level of individual financial literacy, the stronger the behavioral intention to adopt financial technology. 

2.3 Data Analysis Methods 

In this study, a quantitative method using a survey approach is employed. The quantitative approach aims to test 

hypotheses and measure numerical relationships between variables. Sampling is conducted using purposive sampling, a 

method often applied to select respondents who meet specific criteria. The sample size in this research consists of 383 

respondents. Data collection is carried out through an online questionnaire (Google Forms) distributed via social media 

platfomts. In this study, the population consists of banking service users who have interacted with financial technology. 

The established criteria include individuals aged 18 and above who have used financial technology products or services 

within the last six months. The research was conducted in Indonesia from January to May 2025. The data analysis method 

applied is multiple linear regression analysis, which serves to measure the influence of several independent variables on 

the dependent variable. The study also tests the reliability and validity of the research data using reliability and validity 

tests. Assumption testing will also be conducted to ensure that the regression model meets the necessary basic 

assumptions, making the analysis results valid and reliable. By meeting assumptions such as normality, homoscedasticity, 

and the absence of multicollinearity, regression coefficient estimates become more accurate and efficient. Additionally, 

Behavioral 

Intention (X) 

Financial 

Technology (Y) 
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meeting these assumptions allows for a more precise interpretation of regression coefficients, providing a clear 

understanding of the impact of independent variables on the dependent variable. This test can also identify issues in the 

data, such as outliers or heteroscedasticity, which can affect the analysis results. 

3. RESULTS AND DISCUSSION 

3.1 Result 

3.1.1 Respondent Characteristics 

Respondent identity refers to the information obtained through questionnaires distributed by the researcher. The 

questionnaire includes data related to gender, age, and educational level of the participants. 

 

Figure 1. Distribution of Respondents by Gender 

Figure 1 shows the comparison of the number of respondents based on gender, with two categories displayed: male 

and female. The number of male respondents reached 275 (72%), while there were 108 female respondents, representing 

28% of the total respondents. This comparison indicates that the number of male respondents is significantly higher than 

that of female respondents, reflecting the dominance of males in the analyzed sample. 

 

Figure 2. Distribution of Respondents by Age 

This data illustrates the distribution of respondents based on age groups. Respondents under 25 years old amount 

to 37 respondents (10%), those aged 26 - 45 years are 183 respondents (48%), respondents aged 46 - 65 years are 94 

(25%), and those above 65 years old are 69 respondents (18%). These results indicate that the age group of 26 - 45 years 

constitutes the largest proportion, while the group under 25 years old has the smallest percentage. 

 

Figure 3. Distribution of Respondents’ Educational Levels 
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Figure 3 above, out of the total respondents, 24 individuals (6%) have completed high school education, while 75 

respondents (20%) have a diploma, both of which are relatively small. Bachelor's degrees (S1) dominate with 139 

respondents (36%), followed by 108 respondents (28%) holding Master's degrees (S2). The group with the highest 

education level, Doctorate (S3), consists of 37 respondents (10%), reflecting the lowest proportion. Overall, the majority 

of respondents have at least a Bachelor's degree. 

3.1.2 Data Validity and Reliability Test 

Validity tests are conducted to determine the validity level of a tool or measuring instrument. A valid Zika instrument can 

be applied to 67 measurements that need to be assessed. The validity calculation results for the mass variable are presented 

in the Table 1 below: 

Tabel 1. Data Validity Test 

Variables Quisioner Item t test 

Belief in Outcomes (X1) X11 0.723  
X12 0.732  
X13 0.727  
X14 0.781 

Commitment to Act (X2) X31 0.706 

X32 0.802 

X33 0.793 

X34 0.791 

Financial Technology (Y) Y1 0.708  
Y2 0.771  
Y3 0.726  
Y4 0.712  
Y5 0.755 

The obtained r table value is 0.1927, while the calculated r values for each question in the variable under study 

range from 0.609 to 0.805. This indicates that the calculated r values exceed the table r value. Therefore, all question 

items used to measure each variable can be considered valid. 

Meanwhile, reliability testing aims to determine if the related instrument can be used to collect data. Here are the 

calculated results of the reliability test for all variables: 

Tables 2. Data Reliability Tests 

Variables N of Items Cronbach's Alpha 

Belief in Outcomes (X1) 4                   0.779  

Commitment to Act (X2) 4                   0.752  

Financial Technology (Y) 5                   0.761  

Table 2 above shows that the Cronbach Alpha values for all variables are > 0.6. Therefore, all research variables 

are reliable. In other words, all questions in the questionnaire produce consistent results even at different times (reliable), 

and the existing data is accurate and can be used as a research measurement tool. 

3.1.3 Classical Assumption Test 

The normality test was conducted using the One-Sample Kolmogorov-Smirnov Test. The Asymp. Sig. (2-tailed) result 

indicates a value above 5%, concluding that the data is normally distributed as it is greater than 0.05. For multicollinearity 

testing, collinearity statistics (Tolerance and VIF) were used. If the VIF value is less than 10 or the Tolerance value is 

greater than 0.01, it can be stated that there is no multicollinearity. The output results show that all independent variables 

have Tolerance values above 0.01 and VIF values below 10, proving that these three independent variables do not exhibit 

multicollinearity (Meiryani et al, 2022). The heteroskedasticity test aims to examine the impact of independent variables 

on the residual variable. This test is conducted using the Glesjer model. The regression model used does not exhibit 

heteroskedasticity, as all dependent variables (Abs_RES) show significance less than 5%. The normality test was 

conducted using the One-Sample Kolmogorov-Smirnov Test. The Asymp. Sig. (2-tailed) result indicates a value above 

5%, concluding that the data is normally distributed as it is greater than 0.05. For multicollinearity testing, collinearity 

statistics (Tolerance and VIF) were used. If the VIF value is less than 10. Tolerance value is greater than 0.01, it can be 

stated that there is no multicollinearity. The output results show that all independent variables have Tolerance values 

above 0.01 and VIF values below 10, proving that these three independent variables do not exhibit multicollinearity. The 

heteroskedasticity test aims to examine the impact of independent variables on the residual variable. This test is conducted 

using the Glesjer model. The regression model used does not exhibit heteroskedasticity, as all dependent variables 

(Abs_RES) show significance less than 5%. 

 

 

https://doi.org/10.47065/arbitrase.v6i1.2532
https://creativecommons.org/licenses/by/4.0/


ARBITRASE: Journal of Economics and Accounting 
ISSN 2722-841X (Media Online) 

Vol 6, No 1, July 2025, Page 356-363 
DOI: 10.47065/arbitrase.v6i1.2532  

https://djournals.com/arbitrase 

Copyright © 2025 Author, Page 361  
This Journal is licensed under a Creative Commons Attribution 4.0 International License 

3.1.4 Regression Analysis 

The results indicate that the behavioral intention indicator has a positive and significant effect on repurchase intention in 

Islamic banking. For a clearer understanding of the magnitude of each influence and significance on the customer decision 

variable, refer to the Table 3 below: 

Table 3. Analys of Varians 

Variables  Coefficients 

Belief in Outcomes (X1) 0.471 *** 

 (0.181) 
 

 
[0.000] 

 

Commitment to Act (X2) 0.954 ***  
(0.212) 

 

 
[0.000] 

 

Based on Table 3 above, the results of the regression analysis evaluating the influence of independent variables on 

the dependent variable, namely financial technology (Y), are as follows: The belief in outcomes variable (X1) has a 

coefficient of 0.471, meaning that a one-unit increase in this belief will increase financial technology by 0.471 units. The 

standard error for this variable is 0.181, and the significance value is [0.000], showing that its effect is highly significant. 

Moreover, the commitment to act variable (X2) shows a coefficient of 0.954, indicating a strong influence on financial 

technology. With a standard error of 0.212 and significance value of [0.000], these results confirm that all independent 

variables have a positive and significant impact on financial technology. 

3.2 Discussion 

3.2.1 Influence of Belief in Outcomes on Financial Technology in the Banking Sector 

The research findings demonstrate that belief in outcomes significantly influences financial technology. The belief of 

individuals that specific behaviors will lead to certain outcomes significantly impacts the adoption and utilization of 

Financial Technology in the banking sector (Hawazen et al., 2025). When customers believe that Fintech services provide 

positive outcomes such as efficiency, convenience, or financial gain, they are more inclined to accept this technology. 

Such beliefs serve as a primary motivator in the acceptance and integration of Fintech solutions in banking activities 

(Appiah & Agblewornu, 2025). The impact of Fintech on the sustainability of the banking sector is also related to outcome 

expectations. When banks successfully implement Fintech solutions that enhance customer experience, reduce costs, and 

improve efficiency, they are more likely to achieve long-term sustainability. These positive outcomes reinforce the belief 

in the benefits of Fintech and drive further innovation and adoption (Asif, 2023 and Sazu & Jahan, 2022). Outcome 

expectations are a key factor in Fintech adoption in the banking sector. By understanding the elements that shape 

individuals' beliefs regarding the potential benefits of using Fintech, financial institutions and policymakers can formulate 

strategies to expand adoption, enhance trust, and ensure sustainable integration of Fintech in the financial ecosystem. 

These strategies include a focus on performance expectations, building trust, cultural relevance, risk mitigation, and 

regulatory support to create positive outcome expectations among potential users (Almulla & Aljughaiman, 2021). 

3.2.2 The Influence of Commitment to Act on Financial Technology in the Banking Sector 

The research findings demonstrate that commitment to act influences financial technology. Commitment to act and 

leverage financial technology innovations have the potential to significantly impact financial institutions. Strong 

dedication from the banking sector towards financial technology can contribute to enhancing operational efficiency and 

strengthening overall company competitiveness (Asif et al., 2023). The adoption of financial technology in the banking 

sector has the potential to significantly enhance customer experience. Strong commitment to financial technology 

innovation can strengthen the relationship between banks and customers (Sundararajan et al., 2024). High commitment 

to financial technology can strengthen customer relationships through more advanced and responsive services, increasing 

customer loyalty and satisfaction with banking services (Xu et al., 2025). By providing more advanced and responsive 

services, banking institutions can create better customer loyalty and enhance satisfaction levels with the services provided 

(Rasyidin et al., 2024). The adoption of financial technology can improve efficiency in risk management, regulatory 

compliance, and asset management. However, it should be noted that commitment to FinTech also brings risks. Rapid 

changes in financial technology can pose challenges related to data security, customer privacy, and financial system 

stability. Regulatory aspects are also crucial in FinTech adoption. Banking commitment to financial technology must 

align with existing regulatory frameworks to maintain the sustainability and security of the financial industry. Strong 

commitment from banking institutions to FinTech can create an inclusive and innovative financial ecosystem, expanding 

access to financial services for previously underserved populations. Overall, commitment to Financial Technology in the 

banking sector has broad impacts, including increased operational efficiency and the development of better services for 

customers. With a good understanding of its impact and risks, banks can optimize their use of FinTech to strengthen their 

position in the ever-evolving digital era. 

 

https://doi.org/10.47065/arbitrase.v6i1.2532
https://creativecommons.org/licenses/by/4.0/


ARBITRASE: Journal of Economics and Accounting 
ISSN 2722-841X (Media Online) 

Vol 6, No 1, July 2025, Page 356-363 
DOI: 10.47065/arbitrase.v6i1.2532  

https://djournals.com/arbitrase 

Copyright © 2025 Author, Page 362  
This Journal is licensed under a Creative Commons Attribution 4.0 International License 

4. CONCLUSION 

From the research conducted on the influence of belief in outcomes, and commitment to act on Financial Technology in 

the banking sector, it can be concluded that these factors play a significant role in the adoption and utilization of financial 

technology. Positive intentions, strong beliefs in positive outcomes, and firm commitments can strengthen the position of 

the banking sector in facing the continuously evolving digital era. Banks and fintech service providers need to enhance 

public education about the benefits of financial technology, data security, and effective usage practices. Through 

collaboration among banks, fintech service providers, government, and regulators, an environment that supports safe and 

innovative adoption of financial technology can be created. Banks need to formulate more effective marketing strategies 

based on a deep understanding of consumer behavioral intentions towards fintech. Banks should focus on developing 

fintech solutions that enhance customer experience, reduce costs, and improve efficiency as efforts towards long-term 

sustainability. Special attention should be given to customer data protection and privacy to mitigate risks associated with 

fintech adoption. Banks are expected to ensure that their commitment to financial technology aligns with existing 

regulatory frameworks to maintain the sustainability of the financial industry. The banking sector can strengthen its position in 

effectively adopting Financial Technology, providing better services to customers, and expanding financial access for the community 
in an inclusive and innovative manner. This study has limitations, including a restricted sample and uncontrolled external variables. 

For improvement, researchers are advised to expand the sample, use mixed methods, and conduct periodic studies. Investigating 

additional variables is also important for a more comprehensive understanding of user behavior. 
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